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Agenda
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● Save Money

● Make Money

● Stop Leaving Money on the Table: Quick Hits



Save Money:
Websites V2
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Websites V2
Race Websites Organization Websites

Websites V2



Wordpress Costs and Website V2 Savings

Wordpress (Squarespace, Wix)
● Wordpress and Squarespace subscription fees starting at 

$300/year
○ Number of websites
○ Additional hosting costs (i.e. Kinsta)
○ Business changes

● Developer costs ~$50/hour
● Plugins have additional costs and subscription fees

VS
RunSignup

- FREE

Websites V2



Wordpress Costs and Website V2 Savings

Wordpress
- Dynamic data components unavailable

- Developer Costs ~$50/hr
- Zapier costs

- Many updates like price changes, spots remaining, 
rained out in multiple places

- Who can make these updates?

VS
RunSignup

- Purpose-built for Events
- Update prices, caps, etc. in one place 

Websites V2



Processing Fee Transparency Laws and Your Website
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- Wordpress
- You are responsible and liable for 

- All in pricing everywhere you have prices 
(reg fee + processing fees + extra fees)

- Price increases
- Age based pricing, other tiers
- Comply with state specific laws (i.e. MD 

all in price includes amusement tax)
- $1k-$10k penalties so far

VS
RunSignup

- We take care of pricing displays for you to keep your 
event in compliance with new laws.

Websites V2



Processing Fee Transparency Laws and Your Website
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Websites V2



Wordpress Costs and Website V2 Savings
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- Keep participants on one site 

Websites V2



Key Website V2 Product Roadmap Investments
Websites V2
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Website V2 Templates

Purpose-Built Event Components
- Event Tiles
- Event List Enhancements
- Top Fundraisers
- FAQ component
- Cross-event components
- Top Teams, Top Referrers, etc.
- Design/layout options
- And more!

Partner Websites



Save Money:
Email  V2

Photo: Kickin for Kellan Family Fun Run



Email V2
Email V2
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Mailchimp Costs and Email V2 Savings
Email
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77+ Million custom contacts uploaded to Email V2. RunSignup has saved our customers between:

$18,480,000 $32,340,000and



Email V2 Product Investments: Super Lists 
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Email V2 Product Investments: Text Messaging Marketing
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● We do some texting today
○ Track a Runner 
○ Send Results
○ Submit virtual results
○ Text to receive links
○ Emergency communications

● Simple uploads and/or Email V2 lists for Text Message Marketing

● $.01 per text

● Late this year/2025



Make Money:
Memberships

Photo: Lucky Kidney Run



Next-Generation Membership
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Is there a Membership Opportunity for your Organization?
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● Event discounts, free entry, bundles, and more 
event pricing incentives to join and participate in 
races

● Partnerships with other races to expand contact 
lists

● Training teams, group runs

● Social events and fun runs, brewery runs 

● Discounts at local running stores and other 
sponsors

● Organized volunteer opportunities

● “Become a Member” vs. Donate

● Admission and ticket event discounts 
(TicketSignup integration late 2024)



Promote Discounted Entry to Running/Bike/Tri Clubs - and 
More
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Make Money:
Tickets

Photo: PDX Scaregrounds



How do RunSignup customers use TicketSignup?
TicketSignup
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How do RunSignup customers use TicketSignup?
TicketSignup
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How do RunSignup customers use TicketSignup?
TicketSignup
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How do RunSignup customers use TicketSignup?
TicketSignup
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How do RunSignup customers use TicketSignup?
TicketSignup
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● Standalone store
● Tickets to other sports events (track, xc meets, lacrosse, baseball)
● Parking
● Parks & Recreation, Chamber of Commerce
● Festivals associated with races
● Nonprofit events like Golf Tournaments, Galas, and more
● Breweries, wineries, distilleries, etc.
● Season and Event Passes
● Sport Events - World XC Ski Championships, Lacrosse & Baseball tournament tickets
● Miscellaneous - Voting Contests, Duck Races
● Timed Ticketing - Haunts, Holiday Light Shows, and more
● Bookings for Tours, Escape Rooms, and more
● Admissions (integrated with membership) coming later this year



What is TicketSignup?
TicketSignup
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Tickets are Different than Registration

● General Admission & Timed Ticketing

● Fast Purchase

○ Tickets Not People

○ Don’t need lots of information from each 
person attending (although options to 
collect per purchase/ticket)

○ No account/login

○ Apple Pay, Apple Wallet

https://docs.google.com/file/d/16ikBcyoLL7di9CvFdlObVUjtF95j8F6a/preview


Beta MTE
TicketSignup
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● Timed Entry

● Bookings

● Admission



Why TicketSignup?
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● Common platform between RunSignup and TicketSignup - continuing to upgrade Email V2, Websites 
V2, next-gen invoicing and more.

● Use same RunSignup login and payment account to create ticket events

○ Can also support multiple payment accounts per legal entity

● Eventbrite customers want less expensive & better solutions.

● TicketSignup has the same fees as RunSignup

○ Volume pricing

○ Processing fee per cart - NOT per ticket (average cart has ~3 tickets!)
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A lot of the same features as RunSignup
● Simple Wizard to create events

● Notifications

● Insights & Dashboard Analytics

● Store

● Integrated Donations

● Photos

● Email (V2)

● Referral Rewards

● Custom Source Tracking

● Pricing

● GA4, Facebook Conversion API, TikTok Pixel

● Text

● Import offline tickets

● Coupons

● Caps (ticket specific)

● Tile Display customization options

● Ticket Management (self-serve transfer)

● Info Collection and Custom Questions

● Apple Pay, Apple Wallet

● CheckIn App

● Website V2
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With some differences
● No logins, passwords 

○ Tickets not people

● Reports: Purchases and Individual Tickets

● Advanced Ticket features

○ Combo tickets, Grouping, Advanced caps, 
ticket numbers

● Ticket Tiles and Calendar

● Timed Entry and Admissions

● Store and Warehouse (inventory sharing) - 
Store V2



Make Money:
Sponsorships

Photo: Adventure Tri



Working with your Timer for New Sponsorship Opportunities
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● RaceJoy in app Sponsor Promotions

● Result Text notifications

● Photos

● Finish Line Video

● Selfie Station sponsorship



Stop Leaving Money 
on the Table
Quick Hits

Photo: Big House Run



Timing of Price Increases
Quick Hits
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● Where is the opportunity to add a price 
increase?



Leave Registration Open through RaceDay
Quick Hits

35

http://www.youtube.com/watch?v=m4JVqnxwf5Q


Giveaway Shirt Opt-Out
Quick Hits
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Referral Rewards
Quick Hits
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Automated Emails
Quick Hits
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Time and Quantity Limited Coupons
Quick Hits
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Teams
Quick Hits
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● Social

● Relay

● Fundraising

● Corporate



Nonprofits
Quick Hits

41

● Charity Partner(s)
○ El Tour de Tucson
○ Crescent City Classic 10k
○ Woodlands Marathon

● Focus on a cause
○ Donations
○ Fundraising
○ Donation Discounts



Add a Donation to Your Cart
Quick Hits
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Questions?Questions?

Photo: Run Wild Cape May Zoo


