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Introduction

Data
Parameters
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● RunSignup is an employee owned event technology company

● Report represents an estimated 45-50% of endurance market share.

● Year is 12/1/2023-11/30/2024 (unless otherwise stated)

● Some trends may be impacted by specific features of the RunSignup 
platform.

● Survey data is from the 2024 Timer Market Survey.



Data Set
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Introduction

Events are single event distances. Includes paid, free, and imported registrations.

Events on RunSignup Registrations on RunSignup



The State
Of the Industry
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Participation Up 
Since 2023

State of the Industry

Change in Event Participation 2023-2024

8% 
Growth Compared 

to 2023



Participation
Month-to-Month
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The State of the Industry

Monthly Changes to Per-Race Participation Compared to 2023
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Large Races
Improvement

State of the Industry

Participation by 2023 Event Size

5% 
Increase for 
Races over 

5,000
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Top 100
Largest Races

State of the Industry

● On average, races grew 11.1% 
compared to last year; just 16 races 
had fewer participants.

● On average, races were 1.3% smaller 
than 2019; 36 races grew compared 
to 2019.

● 32 races exceeded 20,000 
participants

● There were 13 races new to the list in 
2024. 2 races were brand new.

2024 Top 100 List



Repeat Participation
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The State of the Industry

Percent of Participants Who Repeat the Following Year

17% 
2023 Participants 

Repeated in 
2024

14% 
2023 Half 

Marathoners 
Repeated in 

2024

Tracks returners to the same distance.
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No Race Churn
State of the Industry

4% 
Race Churn in 2023

Churn 2023-2024

Month
Competitor 

Churn
No Race 
Churn

January 1.7% 5.8%
February 0.7% 4.9%
March 0.8% 6.2%
April 1.8% 6.6%
May 1.4% 3.7%
June 2.8% 3.2%
July 1.5% 1.9%
August 0.5% 5.2%
September 1.8% 4.7%
October 1.2% 5.2%
November 0.5% 1.6%
December 0.9% 2.3%
Total 1.2% 3.9%

Lowest Churn Rate since we 
started tracking churn.
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Distribution of Races
The State of the Industry

Races by Month

Percent of Races Compared to Participation



Event
Trends



Participation By Gender
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Event Trends

Percent of Participants by Gender 
53% 

Of 2024
Participants
Identified as 

female



Participation By Age
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Event Trends

Percent of Participants by Age

16% 
Of 2024 Participants

Were 18-29

19% 
Of 2024 

Participants
Were Under 18

38% 
Of 2024 

Participants
Were 30-49



Race Sizes
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Event Trends

0.4% 
Races Had More 

Than 5,000 
Participants 13% 

Of Participants 
Joined a Race 

Over 5,000

Race Size Compared to % Registrations

Race Size



Registration
Trends



When Runners Register
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Registration Trends 24% 

Of Participants 
Registered on 

Race Week
When Runners Register



When Runners Register
By Distance
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Registration Trends

62% 

Of 5K Runners 
Registered in the 

Last Month

53% 
Of Marathon 

Runners Registered 
3+ Months Before 

Race Day

2024 When Runners Register by Distance



Average Prices
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Registration Trends

5% 
10K Price 
IncreaseAverage Event Price by Distance



Price Increases
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Registration Trends

Average Number of Price Increases by Distance

1.3 
Average Price 

Increases for a 10K



Minimum & Maximum Prices
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Registration Trends

Distance Min Price Max Price

1 Mile $19.86 $22.99

5K $27.86 $33.1

10K $38.09 $45.66

Half 
Marathon

$59.86 $73.30

Marathon $80.57 $104.65

Ultra $92.31 $111.68

Triathlon $90.25 $118.28

Average 2024 Price Compared to Difference Between Minimum & Maximum



Pricing Incentives
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Registration Trends

26% 
Of Registrations 

Were Within 3 Days of a 
Price Increase or 

Reg Close



Giveaway Sizing
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Registration Trends

Unisex Shirt Sizing 3% 
Races Offered 

Female-Specific 
Shirt Sizes

29% 
Female-Specific 
Shirt Sizes Were 

XS or Small



Mobile Adoption
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Registration Trends

Race Website Views by Device Type 74% 

Website Views 
Are on Mobile or 

Tablet

61% 

Transactions 
Are on Mobile 

or Tablet



Payments
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Registration Trends

81% 

Mobile Traffic is on 
Apple Devices

35% 

of Participants Paid 
with Apple Pay or a 

Saved Credit 
Card

Payments With Apple Pay & Saved Credit Cards



Processing Fees
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Registration Trends

94% 
Processing Fees 

Are Paid By 
Registrants

Processing Fees Paid By Registrants vs The Race



Marketing
Trends



Coupons
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Marketing Trends

Coupon Usage

$12.74 
Average Coupon 

Used



Referral Rewards
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Marketing Trends

$1.24 
Cost Per 

Acquisition with 
Referral Refunds

5%
Transactions from 

Referrals 
(When Enabled)

Referral Rewards Results



Groups and Teams
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Marketing Trends

Percent of Participants Who Join Teams

31% 
of Participants 

Join a Team 
When Offered



Website Traffic Sources
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Marketing Trends

Website Traffic Sources via Google Analytics

24%
Website Traffic 
from Referral 

Sources

22%
Website Traffic 
from Organic 

Search

39%
Website Traffic 

from Direct 
Traffic



Email Marketing
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Marketing Trends

Free Emails Sent
12%

Registration 
Dollars were from 
RunSignup Email



GiveTrends



Donation Amounts
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GiveTrends

% of Donations Made vs % of Total Donation Dollars

63%
of Donations

29%
of Donation 

Dollars

2%
of Donations

16%
of Donation 

Dollars

Donations of Less than $25

Donations of M
ore than $250



Donation & Fundraising 
Options
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GiveTrends

# of Events and Donations by Donation Type

Per-Race Donation Totals by Type



RaceDay Trends



RaceDay Registration
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RaceDay Trends

% of Registrations on Race Week

2.6%
of Registrations 

Were on 
Race Day



CheckIn App Usage
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RaceDay Trends

50% 
2024 Participants 
Checked In by the 

App

43% 
2024 Races Used 

the RaceDay 
CheckIn App



Scored Results Notifications
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RaceDay Trends

16%
of Races Sent 

Notifications in 2024



RaceJoy
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RaceDay Trends

13%
More RaceJoy 

Spectators in 2024 
than 2023



Timing Business
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RaceDay Trends



Timing Services
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RaceDay Trends

81%
of Timers Offer 

Services Beyond 
Timing



Questions?
RunSignup.com/trends
johanna@runsignup.com


