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● Why You Need to Think About AI

● Content Best Practices

● Building an FAQ

● Tracking Your AI Footprint



Why You Need to
Think About AI



How Much Race Website Traffic
Is Driven by AI Today

Why?

Get ahead of the curve!
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5.6% of Searches 
done in AI - double 

the June search 
percentage.

- WSJ, July 2025

AI Search is 1% 
of RunSignup 
Event Website 

Traffic



Finding Events 
With AI

● AI embedded in traditional search
○ AI Mode
○ AI Snippets

● Standalone AI Agents
○ ChatGPT as the default
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Why?



Answering Questions
With AI

● Participants are looking for 
fast, easy ways to get 
answers to questions like 
“how do I transfer events”

● AI can answer questions for 
you, but only if the correct 
answer is available to AI

○ The more answers 
available, the less 
hallucination is likely.

● Integrate an AI chatbot for 
customer service with insight 
and control
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Why?



Buying
With AI?

● Today, ChatGPT offers links to registration sites 
when asked about upcoming events

● Recently announced Agentic Commerce Protocol 
(ACP) for ChatGPT + Agent Payment Protocol 
(AP2) for Google to allow for registration within AI 
sessions

○ Buy it capability currently focused on 
products (Etsy), but expected to expand to 
things like tickets, and eventually 
registrations.
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Why?



Content for AI
Best Practices 



You don’t have 
to know everything 

to start 
somewhere!

9

The great thing about the 
internet is that it’s always 

changing. So start now - you 
can always make updates and 

improvements later!



How Your Race
Gets Found

Best Practices

GEO (generative engine optimization)
● Same idea as SEO (search engine 

optimization), but specifically with AI in mind
● Ensuring your events are found (and the 

information is accurate)
● AI is a small piece of search today, but it will 

increase quickly; likely becoming the 3rd 
marketplace by the end of the year

Easier Implementation of AI Tools
● The RunSignup AI Chatbot will depend on the 

content you add to work
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Writing for GEO
Prioritize User Intent

Best Practices

Old: focus on keyword optimization 
New: user intent - focused on the goal 
of the searcher

● More conversational language
○ Mimic speech (not formal 

writing)
● It’s not how many times you use 

“Philadelphia 5K”, it’s how clearly 
you answer the question “What’s 
the best 5K in Philadelphia?”
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Writing for GEO
Prioritize User Intent

Best Practices

Old: focus on keyword optimization 
New: user intent - focused on the goal of the searcher

● Readability is key
● Direct answers with actionable advice

○ Use lists
● Answer multiple questions!
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Writing for GEO
Prioritize User Intent

Best Practices

Old: focus on keyword optimization 
New: user intent - focused on the goal of 
the searcher

● Long-tail keywords
○ Answering the exact question, 

not the overarching topic
● The average Google Search is 2-3 

words. The average AI search is 10 
words

○ More complete 
thoughts/questions
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Writing for GEO
Emphasis on Content Quality

Best Practices

● De-emphasize backlinks
● Prioritize expertise, experience, authoritativeness, 

trustworthiness
○ Use citations, reputable sources, data, and quotes

■ Quote newspaper articles about your race
■ Share data about your economic and health 

impact
■ Link to local running resources
■ Avoid contradictory information on your 

website (I.E., different price increase dates)
■ Update regularly



Writing for GEO
Structure Your Content

Best Practices

● Place the most important content high!
● Break up content into digestible chunks that map 

to your most common questions
● Keep pages or sections focused on intent 

categories (I.E. training tips, register, logistics)
● Use descriptive headings and subheadings

○ Header A, Header B, Header C
○ Not just sizes!

● First 1-2 sentences should answer the question, 
with any more detailed explanation to follow

● Incorporate lists & tables

Good for AI AND 
Humans!



Implementing
Multimedia Content

Best Practices

● Use video content 
○ Even if it isn’t played directly on the 

page, hosting on YouTube and linking 
from there to your page increases the 
likelihood of some content being found

○ YouTube is cited by AI increasingly 
frequently

● PDFs can (sometimes) be read
○ More readable for AI than traditional 

search, but not perfect (yet)
● Use ALT Text where images include 

information
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RunSignup Websites
And Crawlability

Best Practices

How RunSignup helps your race show up in 
Google and AI Searches:

● Fast page load times
● Mobile responsiveness

○ Heavily weighted 
● Clean, logical URL structure
● Event Wizard and default website 

template ensures your key race details 
are available
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74% 
Race Website 

Traffic
On Mobile or 

Tablet



Content for AI
Building an FAQ



Why You Need
An FAQ

Building an FAQ

For an FAQ, Content Really Is King

An FAQ ensures that AI and humans can quickly 
and easily answer questions without needing 
you!

RunSignup AI Chatbot
● Will require an FAQ to ensure adequate 

data to work with
● Will require using Websites V2

Chatbot Beta available to all races soon. FAQ 
component available NOW and is valuable even 
without Chatbot! 19



Setting Up Your
FAQ
Race >> Website V2 >> Website Builder

● Add a New Component and 
Choose FAQ

● Select from suggested FAQ’s 
○ These are questions 

we know are common
● Add custom FAQ’s that apply 

to your race 
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Building an FAQ



FAQ
Best Practices

For Human Readability

● Use a one-column section

● Add Headers to make answers easier to 
find

○ IE: Packet Pickup, Course 
Information, Race Day Logistics

○ To do this, use a Text Component (for 
the header), and then an FAQ 
component, then repeat.
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Building an FAQ

For Both Humans & AI

● Use at least 5 FAQs

○ More is better

● Review your emails from last year to identify 

● Monitor your questions & responses on your 
dashboard to adjust and improve your FAQ 
over time.



Content for AI
Tracking Your AI 
Footprint



Track AI Mentions
Of Your Race

Tracking

AI Search Impact Analysis
● Free tool!
● Plug-in for Google Chrome (turn 

off when you don’t need it)
● Evaluates search queries 

individually or in bulk to see 
where you show up in AI 
summaries 

○ See who is showing when 
you are not
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View AI Traffic
Via GA4 Reports

Tracking

● Long-term answer: add you your reports
(instructions: 
https://twooctobers.com/blog/tracking-ai-traffic-in-ga4-a
-step-by-step-guide/)

● Cheat version: Use a Looker Studio Template

https://lookerstudio.google.com/u/0/reporting/155c168
5-b250-4383-b2ac-bbd0eb70752e
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https://twooctobers.com/blog/tracking-ai-traffic-in-ga4-a-step-by-step-guide/
https://twooctobers.com/blog/tracking-ai-traffic-in-ga4-a-step-by-step-guide/
https://lookerstudio.google.com/u/0/reporting/155c1685-b250-4383-b2ac-bbd0eb70752e
https://lookerstudio.google.com/u/0/reporting/155c1685-b250-4383-b2ac-bbd0eb70752e


NEXT: 10/22/2025
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Questions?
Thank You!


