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General Registration Marketln_g & Managem_ent &

Setup Promotion Reporting

* Creating a Timer » Race Wizard » Websites V2 * Participant
Account * Access * Email V2 Management

* RaceDay » Custom Questions * Race Insights » Event Transfers and
Certification Program » Giveaways » Teams, Coupons Refunds

* Benefits for Timers * Teams and Discounts * Refund Policy
and Organizers * Race Renewal * Referrals * Race Insights

» Why Certification » Additional Features * Donation Setup » Customizing/Saving
Matters * Photos Reports

Q&A to Follow



Timer Account

Not a Timer?

« Consult your RunSignup Account Manager

Timers Must Have Timer Account Set Up

« Email used is your certification account email - this should be the email you intend to
use for your timing account and should have a RunSignup account associated with it

» View instructions on how to set up
It is not recommended to share an account across an entire company

- Ifyou are a new timer at an existing company, have them add you to their timer account

. Make. sure.vou-have.vourown.account under. volr namae
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Purpose of
RunSignup Timer Certification

Help Timers By:

« Providing training on RunSignup tools to offer more value for their events
and increase their competitiveness

« Introducing potential new revenue streams

Optimizing the use of RunSignup'’s tools for their own events and needs




Timer Certification
Program

Strategy

e Empower Timers with a competitive advantage and
ways to grow their business

e Incentivize Timers to recommend RunSignup
registration

Implementation

Advanced, integrated RaceDay technology

New, advanced Scoring Software

The most advanced form of participant tracking
Revenue generating opportunities

Ongoing product & business training

Skills to support and grow existing and new
customers




Why Certification
Matters

Supporting Races Directly as a Competitive Advantage

e Providing timing alone is often not enough to retain
races or grow a business

e More timers are offering registration setup and
management as a part of their services

$£
/
X
13

Skilled Implementation Matters

e Knowing how to best set up a registration flow can
help races grow

e Eliminating and preventing pain points makes a
stickier relationship with your customers

e Timerinput on the registration setup and
management has a positive outcome on the data that
comes into scoring software




Timers Don’t Just Time Events

c’\
71% \

of Timers Offer
Services beyond

Timing

ae—r—_

83% Registration Setup
42% Email Marketing
31% Custom Website




Timer Tip Tuesday
Level Up Series

RACE SERVICES PARTNER

THE RACE

(wwn.-..n-) C g ‘Pholos> Ccuuomwgbm.D TIMERS, KEEP YOUR RACES
Leveling Up Is No

Gmk:ipanl Tracking Q”adm Pndwa

Longer Optional

TIMER

Five services deep —
no other proposal looks the same.
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RunSignup Registration: ®RunSignup @RaceDay
Benefits for Timers

Data Integration e R S Free Advanced Tools
Work smarter, not harder More Value for Events

» Automatic updating of data * Partner Program * Increase event registrations with
across functions » RaceJoy for those certified in increased Marketing

» Seamless and increased RaceJoy » RaceDay tools (Checkln, Bib,
efficiencies  Potential to package services Results, Photos, etc)

* Decrease effort to manage * RunSignup timer-focused * Challenge, Virtual
participant data approach * Potential revenue source for

* Create stickiness/loyalty with timers: Expand revenue for
your events PRE-Race activities



RunSignup Registration: ®RunSignup @RaceDay
Benefits for Race Directors

Registration Flexibility Marketing Tools: :
Increase $ Increase $ Registrations Race Day Experience

» Standard to complex registration » Custom Websites * RaceJoy, RaceJoy Real-Time,
« Virtual events and challenge * Email and Predictive Pace
events * Referrals * Increase efficiencies: Checkin
* Donations, fundraising advanced » Coupons app, dynamic bib assignments,
features * Pricing tools quick results, Photo Timing
* Membership platform * Photos: automatic tagging,
* Ticket events and ticketing needs results integration, and NEW

Photo-Based Timing



Registration as a Service

Added Value
o Offer to complete setup & management

Registration Assessment
e Provide guidance on different approaches, share best practices

Encourage Additional Registration Options
e Teams, fundraising, virtual, challenge (increase relationship
w/participants), donations, referral rewards, event insurance




Marketing as a Service

Marketing Communications: Must haves

o Website, registration page - help them migrate to Websites V2
e Email communication

e ChatBot setup

Promotion: Increase registrations
o Offer to guide their use of the tools or provide services as add-ons
e Membership organizations

Share best practices and position yourself as their race consultant.



Marketing as a Service
Example

Marketing & Promotion Options

A Registration setup and management

Website setup & management

Emails (promote to prior year’s participants, price increases, etc)
Referral program

Coupons to encourage registrations

I T I B

Social media posts

d Social advertising

Suggestion: offer initial consultation and guidance
S T ——————



RaceDay as a Service
Example

Race Day Experience Options

A Course route, marking, and certification
Timing, scoring & delivery of official results
Race Day, On-site Registration: increase registrations

RaceDay Check-In App: more efficient process

U 0O 0 0

RaceJoy Mobile App: GPS tracking with option to upgrade to chip timing or new photo-based timing
alerts

U

Results Kiosks (using RaceDay CheckIn app)

U

Photos (including the auto photo capturing in RaceDay Mobile app)
O Announcer live feed (in RaceDay Mobile app)



Asking for More

Registration switch or new add-on services

Communicate, passive approach
e Use website and social media to communicate services offered.

Email or newsletter: announce new services or examples of use of technology.

e Add a prompt in your signature template at the bottom of emails.

(example: ask me how I can increase your registrations or list out services you want them to know you can do)

Offer to do assessment or planning meeting
e Provide guidance on different approaches, share best practices. Include options.

Reposition yourself as taking a more strategic view to help your races.



®@RunSignup @RaceDay
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Race Wizard Walkthrough
e Access

e Custom Questions

e Giveaways

e Teams

e Race Renewal

@RaceDay ®@RunSignup



Race Wizard

Create a Race



Why Create a Race

o BER Vew vy Beckmats  Srofles  Ter  Wedee  bein S C0¢tw D v aE -
el A O et .

e Central place to manage data with o (R Bacole

MU Eouce @ rentum it L Moine B M (O 0ssn O MO0z [ A en [0 Meemae [ Commeny D A O bty O Al 00w

tons of features ORunSignup
e Syncs directly with RaceDay Scoring Z Let’s Create Your Race

e Easy-to-use tools for every point of
the race lifecycle
e Renews each year so everything is ©

Race Information

always in the same place (historic

Race Name *

results, past participants, etc)

Race Description *

e Know the lingo: A Race is the day; T T

ruay A2 8 1 v 2 ¢

Events are the options

Create a Race

1. Basic Info 5. Your Page 6. Payments 7.Finished!


https://runsignup.com/Race/New

Race Information
(X )

Race Na 9
o ( ‘ Mites for Fles )
e ———

Race Description *
Basic Info

O Koy 8 Jy B3 @ &0

e Race name is the URL (but
you can customize it!)
e Don'tinclude things like:
o 6th Annual N
o 2026 Race Name
o Company Race Name

e Use the Al assistant to help
create your description

Race URL *

e Make sure your timezone is

repe g corm Race: 4

correct

i

()

Q



Basic Info

Race Contact Email is the
email address that should
get inquiries from
participants

All events must be added on
this page for customization
on later pages

Consider scoring - different
distances should be
different events, not
guestions

Contact Information & Links

Race Contact Emad * &
racRConiachEnce com

External Race URL @ External Resuls URL

Facebook Page ID Facebook Event (For Entire Race)

©

Set Up Your Events

g4t
Event Mame * @
K Run
Type *
R or Run/Walk -
Stan Time * End Time  Cony tnen Ses
10710/ 2024 & 00 AM T men/dd vy 8 AW =

Sy bl et Gy i a1 pvwrdn

<— I




Basic Info

e Quick Donations Setup

e Non-Binary Option

e Timer access to add results,
RaceJoy, & more

e Third Party Setup can be
used to have the Organizer
get access right away

Processing Fees * @

() Processing fes paid by race negistrant
() Processing fes comen ot of te chaige

(L) Hal of processing fee is pasd by race regisiran and hall is talen oot of The charge

Danations
Azcept donations for your race

Wi £ enibe conations by SEkeCTIng Fes above. For mane sdvanced BETINGS, you BN (01 The CORTON BE0UD P08 i your ros dashiboand wMer pour reoe i Cresied

Race History
I this the firs? year for your race? ® Estimated Mumbser of Participants * Estimabed Mumbaer of Donations *

Gender Options @

[ Suppon nee binary ssecnon

Timers

¥ O 0 BTG thiss rce U 107 B TG YO THTME P4 Uy P00 Wl 10 e th SCtual rice dinecioe. IF you chodss, you Can enier The E-mail sddress of T real sace directar,
Tt I A0 BOOOUNT BALSCIBOBE wiTth Tht E-madl ackiness, wi il 5end Thm &5 Iramion. You will e S5 &8 the mon dineoier umil they regisier, Sl which you have T option

Third Party Setup (Opticnal)

15 b FinTadwdd B4 8 ARl diecor

Director E-mail

Epemron e a8 3 direclon whan thin parson is st 8a direchor

()
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Basic Info

e Race Contract and Code of Conduct
e Save as Draft option for testing

BY CLICKING THE BOX, YOU ACKNOWLEDGE THAT YOU HAVE CAREFULLY READ AND AGREE TO BE LEGALLY BOUND BY THE TERMS OF THE EVENT CONTRACT. THIS
AGREEMENT GOVERNS YOUR USE OF THE SERVICE AND IS A LEGALLY BINDING AGREEMENT BETWEEN YOU AND RUNSIGNUP. YOU REPRESENT THAT YOU ARE THE
ORGANIZER OR ARE LEGALLY AUTHORIZED TO ACT ON BEHALF OF THE ORGANIZER AND TO ACCEPT AND BIND THE ORGANIZER TO THIS AGREEMENT. IF YOU DO NOT
AGREE TO THE TERMS OF THIS AGREEMENT, THEN YOU AND THE ORGANIZER MAY NOT USE THE SERVICE.

(=) Read Contract  [2) Read Code of Conduct

Create Race & Continue | Set as Draft (If not selected, your race will be live)

R/

()

Q



Options

e If you need to add additional
events, go back to Step 1
e Age Calculation Base Date
o Skiing
o Triathlons

o

Event Name * ©® Type*

& Run or Run/Walk
Start Time * End Time (Optional) ceey st

10/10/2024 0 9 00 AM ~ mm/dd/yyyyQ
Distance

Free Event
8| K -

Additional Event Information Age Calculation Base Date (Optional) ©

mm/ddlyyyy O

@ To add additional events, please go to the Basic Info step of the wizard.

Save & Continue

()

Q



[ N J o

aK
Reglstration Periods
Regeatation Ogpens Ergiatraton Cicbrs Evert Foe®

" 3 v 0 0F - 35 A v oes 302024 O 11: 8% P = § 3000
Registration

+ Add Ancther Regitration Period

Additional Registration Options: =

DHabie Regint-aSion

Upload Registration Form

@ Chogse your PDF

Maximim Number of Participants Lienit Event Registration by Age Lienit Event Registration by Gender
Mabe () Female () Any Qurder

e Modify Multiple Events
e Create Pricing Tiers
e Registration Options

g Phrinsgh

Private Ever Code

e Full options updated B = Ca e B e

from:

m Race >> Registration >> Dates, Pricing & Options



Registration

e Waiver is fully
editable
e Additional waiver
options at the
checkmark
e Upto 3 waivers
o Waivers are
added from the
dashboard

Waivers
Waiver *
Waiver Agreament

Indovdusl Wavera

CROAHE WAVEr ™56 w 3nar 301 HANE DOy e DUyl 3FICT 13 BCE 32 CAGTATNT
IVENIOU WAVErL. 3 145530 m i COMENT 0N B3N D ANS MU RAS08

How s the waver collected?

1) Apsis caty 10 Bl Mawers [Cherkost Waver & @ Nl
© Cotiect pes Reguirant
WhEn MGILRTING MUTEie POOPE. DG 43X A TEFHTIT & 3 1 e mIew 10T Pty
How Do Registrants Agres 10 Waiver? *
O eaaten OnNere Ointals O dave LD Narve & Date of By ) hestnls £ Date of St

her Werver Options

) fogure the regieirant 10 scrol Srough ihe Al warves

) Allow the segistoet 1 A @ Sgrang the warver. They will be send an srad Wil incructons 1 sgn Se walver slles ther intial isgatation i e

your iesponadiiny 10 be wee that oll partopanss have sigred the waiver

Mowmem Age  Mavmem Age

- -

Warser Toxt

Al Patapagr 8] v : 3

In conucdieration of you acteping iNs entry, |, fe partonard, indersing 10 be legally bouret do herety wavwe and Kpver reinase arry s ol ‘

righis and clars ky dermages of rjunes Bt | may bove agenet B Event Doctor, RunSigrep com, ard ol of S

agents sesmteg with
the event. sponaces and e represerdstves voluntsers and empioyees for any and ol njuries 1 me Or My personal propenty 3 refetee .

noudes ¥ nutes and
anding on my har, eOSrE, aSTINEI IO, OF FBSOeE

or darages wifered by me belom. urog or after the event. | rmecogrize, mand and understand thal ths refease s

| row that runnng 2 mad o B a2 poterdally Marardous actwly | shoukd not evder ared riun undesa | arm medcally abie & o 50 ang proparly

Exned | sssurne ol righs sssocisted

weather Pafic, and course condilons, and wesiee aey and sl ciaeny o

retabve $2 my abvity o safely compieie Pe run | cerify as a material condSan K my being perilied o erder thes

i rarring 0 Biis overd includag St nl lenling o sl contact with ofter parficiiaerss, the effects of
< | Praght Purve tmmand o sy o those ard oites sreka typacally faurd
" ey 2 rosd face. | schrowiedge af such ks are known and undentood by me. | agree 1 o abde by all deces

s of arvy race ool
e Bt | am physcaly s '

Oty

()
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Giveaway

Options for each size
Image & Additional
Details

Extra Price (or discount)
rather than creating
multiple Registration
Events

No Thank you option -
useful if you have a
limited inventory

You can set up a giveaway for each event. Examples include shirts, hats, and other items.

5K

D Yes, registrants receive a giveaway for this event

Giveaway Description * @

T-Shirt

Stop Collecting Ghveaways After
mim/ dd/ yyyy
15 W
Taxable ltem Code

Default

Giveaway Image

@ Giveaways

No giveaway

Addiional Details

File Edt  Wiew Insert Format  Tools

Al
&

@ Upload Giveaway Image :
You can upload png. jpeg, .jpo. o gifl files i

suggesied image size: In

ONVEAWAY CPTION DESCRIPTION

Paragraph ~ A P

o P -

EXTRA PRICE (OFTIOMAL)

B

I

O Copy Settings

¥

@ tiny

()

Q



®®9% Race Wizard

Your Page

e BannerinV2is
2400x800

e Brandimages can be
added later from

m Website V2 >> Race Theme V2

@

Customize Your Race Page

Race Logo
Upload New Logo

@ Choose your image
Yo Gon pinnd B g, 0 & OF fhes

D Renove current logo

cotorano sPRINOS
MARATHON

MHALF - 3K « 11D

Race Banner Image

Suggested dimensions: 1200 pixels by 400 plxels,

@ Choose your image
You cen upicad prg. Pey. Do o of Bes

Current Banner Image

ol e 1
eibaac o)

Salect from Avallable Banners

7 Bage.> Race Page > Bace Theme

()

Q



Your Page

e Choose froma
variety of pre-made
color schemes (or
create your own
later)

e Use custom “Event”
text for specific use
cases

Color Scheme

- m—

Choose one of our other color schemes for your website. You can fully cu
Vimage -

Race Settings

Custom "Event” Text (Singular)

Custom “Event” Text (Plural)

Q



Accept Payments

F'a}"mentﬁ How would you like to get paid?
Payment Account to pay e e e Cheroyilon:
the race
PCI Level 1 Let's Get Started!

In order to get paid on FunSignup, Race Directors must create a payment aCcount S0 We Can pay you.
Thiz is essentially the same as setting up a retail banking account

Create New Payment Account

RunSignup is a Payment

Facilitator

Underwriting Process to
prOteCt ra Ce/ Ch arity What additional payment methods are allowed?

Apple Pay and Apple Allow Apple Pay
Wallet

()

Q



Payment Account
Setup

Payments

1. Individual Information
o Must be a control person with fiscal authority

©

Accept Payments

2. Legal Entity Information
o Organization Name & Tax ID/EIN Number

3. Agree to Terms of Service

Send Setup Instructions by Email

Other Optiona

4. Banking Information
o Routing & Account Numbers for direct deposit

Share Help Guide: Set up a Payment Account on RunSignup

()

Q


https://help.runsignup.com/support/solutions/articles/17000063179-set-up-a-payment-account#:~:text=In%20order%20to%20get%20paid,require%20personal%20and%20business%20information.

Finished!

Race Status

Event Insurance
Referral Rewards
Visit Your Race
Website

Go to Your Race
Dashboard for more
options

¢ Congratulations!
y  Your race page is now m

Recommended Settings

We recommend the followng settings for you. if you would lke 10 0pt out, simply uncheck them before subminting

Event Insurance
Referral Rewards
€3 Enacle Eam 20% on INSurance revenue penerated Wit your @ Enacie

ICIoase raCe regestrations by sliowing participants
race by sllowing parbopams 10 purchase event s "

- - “arvarly NOT (naims > & M
10 earn rewards for referrals. Participants will
NSTANce N the event ey Can not atend such &3
receive a $20 refund If they refer S others.
Ingury. work traved, or 20 other ressons.
Save and Finish
You can leam more About these seTings and make changes 20 them in your Rece Dashbogrd
o e—
———
y. ~

Visit Your Race Website Go to Your Race Dashboard

()

Q



Race Access

Collaborate



Accessing Your Races

e My Races for a full race list

e Timer for races with timer
access

e Partner for partner level
settings and reports

e Race Dashboard from your
race website

. Race Dashboard
Go to your dashboard for this race

Q Find a Race CreateaRace [N

Pricing | @ RunSignup

A Profile

-

¥ My Ticket Events

"" My Organization Websites

‘.i My Partner Account

5“3 My Timer Account

= My Payment Accounts

™ My Warehouses

© Help

=B Sign Out




Access Sharing

Full or limited

e Race Directors

e Dashboard Page
Access

o API

Info Sharing 8 1-] hao

s B Forr bk 10 Bt g Boom o Shim ace or offr s

Race Directors

B ying vl vl i gt o it B Do, ded op ey 1 ek deitncwnad Fedeat Dormiont.

Exr BTy e iR G NE5X-1ET (-]
Finniing Jnvite dedsprance shasbthEnckeingig o
Addd 3 Race Diector

Privacke s Dienitor ADoris b by sl ey Ubed Pt Thes i Ped fivd Thit Lhbes B00RES W0 rinsl Prayrrest ionl B el T 0% et ikl oy e it ettt Ainard]

T —

Dashboard Page Access

T (R i Dk i B vt Bttt Uiers wilh Sahal il W On L e OF yined Rist Caatbnatd 11 ping minsbi] W B @ @ vk @00l W0 pinar vl Alindor Siiribeinil, i ibuinal] wibr o k] @ Flisdop i

St Lig Cunhioard Page Acceay ~

Advanced Settings
W e oy dedvanond e ey B sefings

m Race >> Secure Access/Info Sharing

G O



® 86 Dashboard Tips & Tricks

Dashboard Settings

e Profile icon > Dashboard
Settings

e MenuSize

e Update Visible Menu Pages

. Profile
'. D

@ RunSignup

(1) Admin
! My Races

“ My Ticket Events

€ My Charities

‘."-‘ My Organization Websites
ji?_‘. My Membership Organizations

My Race Series

l-'-f- My Partner Account
ﬂui My Timer Account

= My Payment Accounts
™ My Warehouses

© Help

< Sign Out

Dashboard Settings

eru Size

Smalt @ Medium Large

Races to Show In “Other Races” Dashboard Menu

© Races where | am a director.
Races where | can access participant data
Races where | have at least some director leved access

Show Race Status on "My Races” Page
€ Show race status indicator for each race on "My Races” page.

Show Entire Dashboard Menu?
Race dashboard menu will abways be fully expanded.

Customize Menu
Click the button below to customize the menu 1o include only the pages you want,

Update Visible Menu Pages

Save Changes

G O



Custom

Questions
Ask anything!



Standard Questions

Standard Questions are questions where the answers are saved in the participant’s
profile and auto-filled when asked in a future race.

@ Ad Astra I
MNew Question Save Cance

Auto-create Standard Question Types?

Use this dropdown to automatically create a standard question like Emergency Contact, or Text Messaging sign up. Using our standard questions makes registration simpler for
registrants by allowing RunSignup to prefill responses to the same standard question from other races.

— Custom Question — -

m Race >> Registration >> Questions H 0



Custom Questions

e Question Types

o Free Form (open-ended)
o Checkbox (select one or more) *can't
score on this in RDS
o Radio Button (select one)
o Select menu (select from dropdown)
o Yes/No
o Time Entry (est. finishing time, etc)
o Essay (long open-ended) *not
recommended
e Require
e Image

e Internal Question (hidden from registrants)

Question *

& Do not ask for sensitive information such as credit card information, SSN, driver’s license, or health information
User responses are not stored in an encrypted manner that would comply with compliance programs such as PCI,

HIPPA, etc
Example: What size t-shirt do you want?
Choose your Question Type *
] (o] = ®
Text Check Radio Select Yes /
Field Boxes Buttons Menu No

o |[ O

Time Essay

Entry

Additional Question Configuration
Response Options

Require Response

Ask Each Registrant

Image

Choose your image

Internal Question

This is an internal question that participants will not see during registration

G O



.Additional Options

e Ask questions only for specific events
e Questions only for Team Captains

e Additional Details

Ask your question for these events: Salect a
Marathon Half Marathon
5K '—_l Virtual Challenge

Group/Team Captains Only

Ask this question to captaing only when creating Group/Teams

Additional Daetails

File Edit View Ingert Format Tools

Paragraph A E B I U = = :}P
3 oo

B tiny
Use alternate quest yourt

higed]
Save Question

()

Q



Question Logic

e Use question logic to ask a custom
question depending on the answer to a
previous question.

e Always test complex registration flows!

L g

v (No Parent Question)
Have you served in the military? Please selec
Thank you for your service. Use the coupon,

How did you hear about this race?

Save Question Logic Back to Question Setup

Individual If other, please specify below:

How did you hear about this race?
v
Webinar

Youtube
Blog

How did you hear about this race?

Other

If other, please specify below:

friend

Continue Back

()

Q



Giveaways

Options and Inventory

and Projections, oh my!



Giveaway Inventory

T-Shirt Option *

- - |
e Simple setup for total quantity !

Small
. . Medium
e Advanced setup for quantity by size ek om e?
X-Large
XX-Large
GIVEAWAY OPTION(S) TOTAL QUANTITY
Event / Giveaway Option Total Quantity a
0K Rk » || xsmat
:'T;fl.v.h\_n’::'.-. Cuerently Avnilable: —
Large (unisex)
X-Large (unisex)
XX-Large (unisex)
No shirt please
Cleg A9 Sefect AN
Current Total Quantity. 0
Current Total Avallable: 0
Add a Row

m Race >> Giveaways/Add-ons >> Giveaway Inventory 6 0



Advanced Giveaway Setup

Add a row for each unique
option

Add a cost or discount an
option!

“Fits These Standard Sizes” is
for fast registration not gender
specific sizing

Be careful with changes - not
recommended once registration
is live

s - BE T i
Race >> Giveaways/Add-ons >> Giveaways

()
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Giveaway Report

e ExporttoCSV
e Giveaway Projections

Giveaway Projection Tool

You can use this tool to project the number of giveaways you should order for your next race

Expected Size Compared to 06/06/2020 Events

687 ‘.

Estimated Total Number of Participants
379

QUANTITY FROM
SIVENNRCOETION D&/06/2020 EVENTS
*
§ 120
M 170
L
X 62 I
——
"
Total 552

Use Year To Date Data

PROJECTED QUANTITY

83

17

43

382

Reports >> Giveaways/Add-ons >> Giveaway Report

G O



Teams
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Teams on RunSignup

e Simple way to encourage social
groups to register (not scored)

e Best practice for RaceDay Scoring is
create new Group Type for each
leaderboard (scored)

o Sprint Relay Team
o All Male Team
o College Team

Participants >> Groups/Teams >> Setup

Race Group Types

Overall Race Group Settings

Password Settings

Display Settings

P 3 Pace Page Tas Per Grougs Type

Race Event Group Settings

e
23 Pes

()

Q



Team Pricing Setup

Member Registration Fees — group/team Registration Fee Refunds by Group Size — group/team
1 st Nen [ a—

Yiou can srt up speoal regetreton leen or group memben baued on B ourend rumber of group memSens [ Sere oo lee sl up ton T date e pometody [ regatening the
et 5Ut ree pricing will be e Grop mermier munt ol regrrt e wthen reormal rogeliation prodn 1o gt alared choh the bution briow

T £ TR IO TETRDS 10 DIOLD PTICIGANTE B8 Ferw DITTICN0E e, Thes wivks Bl 8 COPDIBtin math & ITabTie! PERFITRIEN Mokt BT ) mith i [ries iy
Insguir groupt, tince you tan refund Hhe initisl participants % have ol negitrants pay He sarme price. Mote that e seband ar cumclaties, 5 8 fegitinand can oot muliphs refurds
i P Pt Sogin Tor e group

Member Registration Fee B
i vy o i e ! BeSiogs AN IS DD, Pas oo EXHOD G Gl et i giobcinte or sbiboesa’ nefuneie. M. i remiers o 0wt of i SEoun, aF
Pricing Starts * Pricing Ends ety v s will oot b recoveed
0/ 0112024 m] Cra R 2 n ]
Rl mall qwsdy o St 100 OARF fobl i ittt o O] B0 T Pt Dy 1 LD THGE IYobiesl (Pl Poamieb's F By (el TG iy ABQRD ] wll Pt o0
i ouniE UNBHLL BOaong HEs R Ao the g
12 o0 A 1 o P w
sopscatietvrs. (ST o
-~ & Afer regiEtrant #__ registens Give Refund 10 Participants in the Following Dvents
'] Sk
Group Membar Pricing
PRpasa B thet D01 S0h e will i B 0 e nambeer of Group WA FOr BRI, f D4 1 TR e sm reaminet of ke i 5, the pricing will takon ffect 4l of g it vt
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Participants >> Groups/Teams >> Pricing Setup
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Relay Style Pricing

Applicable Events RN E

OEk Relay Event

Group Member Pricing

Please set the cost each Member will pay based on the number of Group Members. For example, if you set the minimum number of members to 5,

once the team size exceeds 5 members. Similarly, event pricing starting at a minimum number of zero group members will apply to the first person
specified group pricing.

MINIMUM NUMBER OF GROUP MEMBERS COST PER MEMBER DETAILS

After member # 1 joins the group Each following member willpay 5  0.00 Members 2+

Add Another Price

Don’t forget to require team joining for relay events (on Setup page)!

()
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Various Team Functions

These are separate and serve different function

e Social Teams - Recruiting and Scoring
e Fundraising Teams - Raising Money
e Corporate Teams - Invoicing businesses for employees

Ask Race Director what they mean by teams when asked to set them up!



Race Renewal

Don’t start over



Why Renew

Renew past races versus creating a new one (or editing the original).
Benefits include:

e Maintain the same URL for the race for easy location by
participants

e Keep all results sets, photos, etc. at a single URL

e Year-over-year reporting for targeting marketing

e Automatic email marketing lists based on participants



How to Renew

Link from renewal email, dashboard message, pop-up in the wizard, or just use

search.
YOUR RACE HAS PASSED

R

RACE DASHBOARD

Please DO NOT edit this race with
information for next year.
Instead, click the renew button below.

renew|

Renew Race Renew Race

What's New -~

Wt 7 It's time to RENEW your race! m m Learn More

()

Dashboard

Q



What's Renewed

These settings automatically renew, but can be customized.

Registration Special Pricing Miscellaneous
e Registration form PDF e Age-based pricing e Participant Management
e Registration periods e Group pricing Settings
e Giveaways & Inventory e Membership settings e Race Division Settings
e Registration add-ons e Multi-event discounts
° Corr.al settipgs . ° Crep!it carq discounts Donations
e Social sharing settings e Affiliate discounts :
e Club discounts ° Cre.ates a new donation
Volunteers e Event-Specific coupon period
e Volunteer tasks, timeslots, settings
resources, and categories Teams Social Media
e Volunteer task and e Race Group settings e Social media settings
Category coordinators e Corporate team settings

P 0O



Other Things

We can't cover them all
(today).



Additional Features

We know we can't cover every feature in this short time. A few things to be aware of that we
won't cover today (read the linked articles and ask for help, if you want to learn more).

e Email Notifications (customize notifications by race or event)
e Participant Caps (limit registrations by race or event)

e Postpone & Cancel Tool (for pop-ups on the homepage, even if you aren’t postponing or
cancelling)

e Multi-Race Registration (to bundle multiple races together for easy registration in all of
them)
e Event Grouping (for cleaner display when you have many similar events)

()
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https://help.runsignup.com/support/solutions/articles/17000062841-how-to-customize-email-notifications
https://help.runsignup.com/support/solutions/articles/17000062841-how-to-customize-email-notifications
https://help.runsignup.com/support/solutions/articles/17000062845-customize-participant-caps
https://help.runsignup.com/support/solutions/articles/17000062845-customize-participant-caps
https://help.runsignup.com/support/solutions/articles/17000101662-cancel-or-postpone-race
https://help.runsignup.com/support/solutions/articles/17000101662-cancel-or-postpone-race
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://help.runsignup.com/support/solutions/articles/17000062837-add-event-grouping-and-configure-super-sub-events
https://help.runsignup.com/support/solutions/articles/17000062837-add-event-grouping-and-configure-super-sub-events

Additional Features

e Virtual Race Features (including self-reported virtual results)

e Virtual Challenge Features (for longer, multi-activity events)
e Waitlists and Lotteries (for sellout events)

e Reserved Entries (for VIP’s and overriding participant caps)

e Deferral Management, Event Transfers, and Race Transfers (to keep people happy,
more on Event Transfers and Race Transfers later)

e Bulk participant management (to manage large numbers of participants at once)

e Store (to sell merch, parking, other misc items outside of registration)

()
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https://runsignup.com/Race/CA/AnyCityAnyState/GoVirtual
https://runsignup.com/Race/CA/AnyCityAnyState/GoVirtual
https://info.runsignup.com/use-cases/virtual-challenges/
https://info.runsignup.com/use-cases/virtual-challenges/
https://help.runsignup.com/support/solutions/articles/17000062844-enabling-a-waiting-list
https://help.runsignup.com/support/solutions/articles/17000062844-enabling-a-waiting-list
https://help.runsignup.com/support/solutions/articles/17000064202--create-reserved-entries
https://help.runsignup.com/support/solutions/articles/17000064202--create-reserved-entries
https://help.runsignup.com/support/solutions/articles/17000063187--enable-deferrals-for-your-race
https://help.runsignup.com/support/solutions/articles/17000063187--enable-deferrals-for-your-race
https://help.runsignup.com/support/solutions/articles/17000101509-bulk-transfer-event-or-race
https://help.runsignup.com/support/solutions/articles/17000101509-bulk-transfer-event-or-race
https://help.runsignup.com/support/solutions/articles/17000063182-setup-a-race-store
https://help.runsignup.com/support/solutions/articles/17000063182-setup-a-race-store

Additional Features

e Shipping Address Management (to verify accurate shipping addresses and add fees

based on geography)
e Flexible Pricing (age-based, multi-person, and multi-event discounts)

e Sales Tax (automatic calculation of sales tax and remittance in any marketplace

states)
e Fee Transparency Compliance (Wide range of website and email changes to pricing

display in impacted states)

e Insurance (Event cancellation insurance and participant event insurance available
through partners)

e Volunteer Platform (registration, communication, and management of volunteers)

e Sponsor Management (to track, invoice, and recognize sponsors)

()
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https://help.runsignup.com/support/solutions/articles/17000112375-shipping-address-management
https://help.runsignup.com/support/solutions/articles/17000112375-shipping-address-management
https://info.runsignup.com/2025/04/10/aged-based-discounts-for-your-race/
https://info.runsignup.com/2025/04/10/aged-based-discounts-for-your-race/
https://info.runsignup.com/2025/04/10/aged-based-discounts-for-your-race/
https://help.runsignup.com/support/solutions/articles/17000063205-add-multi-person-signup-pricing
https://help.runsignup.com/support/solutions/articles/17000063205-add-multi-person-signup-pricing
https://help.runsignup.com/support/solutions/articles/17000063205-add-multi-person-signup-pricing
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://help.runsignup.com/support/solutions/articles/17000076272-multi-race-bundles
https://info.runsignup.com/about-us/sales-tax/
https://info.runsignup.com/about-us/sales-tax/
https://info.runsignup.com/about-us/fee-transparency-laws/
https://info.runsignup.com/about-us/fee-transparency-laws/
https://info.runsignup.com/registrations-protection-insurance/
https://info.runsignup.com/registrations-protection-insurance/
https://info.runsignup.com/use-cases/volunteer-management/
https://info.runsignup.com/use-cases/volunteer-management/
https://info.runsignup.com/use-cases/sponsor-management/
https://info.runsignup.com/use-cases/sponsor-management/

® 80 (CoreFeatures

Learn
More

RunSignup 101: Core Features

RunSignup 1012

Core Features

@ RunSignup

()
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https://info.runsignup.com/webinars_events/36879/

®@RunSignup @RaceDay

Marketing & Promotion

RunSignup RaceDay Timer Certification




Marketing
Tools

spandoned Turnpike Run

IY's been awhile, but after joining us for

Early Bird Registration is Now Open!

Sign Up and Save

cYEARS _PARTICIP yaars we know you've missed us!

We're back in 2022 - register before August 15t for eardy bird pricing

Get excited for

spectacularly s y course along an abandoned turnpike. Check out all the new
3 re last here

ntastic (and free) post-race food from our favonte gnited cheese chef

fast, flat course for all the speedsters

Register Today .

P DQ >




Free Websites
e Email Marketing V2

e Marketing Reports

e Teams, Coupons and Discounts

e Referral Rewards

e Donation Setup

e Loyalty Program, Analytics, and Photos

@RaceDay ®@RunSignup



Marketing Philosophy

Your Data is Your Data

e No, we won't email or advertise your races. That means we won't email or advertise
other events to your participants, either.

The Most Effective Email Marketing Comes from Sources You Trust
e Activating your community will go further than ads (for cheaper).
Technology Matters

e Marketing tools need to be at your fingertips - and they need to be easy to track and
optimize.



Marketing Tools

Our marketing tools are all self-serve. As a Timer, you have options:

e Offer these marketing related tools as an extra service (with or without
an additional charge)

e Improve the relationship with your races by providing guidance and
recommendations on marketing, but let each race manage it
themselves (RaceDay Timer Newsletter for the latest)

e Provide insights with Custom Source Tracking, Google Analytics 4, and
Social Media Support



Race - [=m= | =
Website v o e

Get a Refund by Referring
Friends

Take advantage of a > ®

2021 Race Recap!

fr e e p r O feS S i O n a I i oz S Next Price Increase

0¢c 01 1¢ o 1C
Rogumme Totay B0

website

pRortunity Sponsorshig

Veave vted



Why Use a RunSignup Website?

e Free
e Marketing for your races 24/7: Helps increase registrations
e Low effort way to provide higher value for your races beyond timing
e Easy to build professional looking pages
e Automatically updates based on race details
o Efficient and less human error
e Several easily implemented features like ChatBots

Website V2 >> Website Builder

Q



Why Migrate to Websites V2?

Add Content

e Video Banners ==

e Al ChatBot
e Endless Customization

o Data Driven Components

o Card-Components
o Multiple columns and layouts
e RunSignup 101 - Websites V2 oo

m Website V2 >> Website Builder

()
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https://info.runsignup.com/2026/06/12/video-banners-for-websites/
https://info.runsignup.com/2026/06/12/video-banners-for-websites/
https://info.runsignup.com/ai-and-runsignup/runsignup-ai-chatbot/
https://info.runsignup.com/ai-and-runsignup/runsignup-ai-chatbot/
https://info.runsignup.com/webinars_events/runsignup-101-website-v2/
https://info.runsignup.com/webinars_events/runsignup-101-website-v2/
https://info.runsignup.com/webinars_events/runsignup-101-website-v2/
https://info.runsignup.com/webinars_events/runsignup-101-website-v2/

Examples

& Support the Top Fundraisers!

s1 7,548 Raised of $80,000
Em—————— T
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e Trrwph Py 5 -
Modsl youe wey Prrough Emjoy manx. ool wendor, food
renint A Vg Sirad rands arel 100 mlen, onsr Ally mmarked and ks, e g vt ot the
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e

Jop Fundraisers
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6000 et of £25,000 00

500,00 reted of S0 0

T o of $2A0R.00

& Choose Your Torest fidventiere

$70.00 mmed of $1000 0
VWINETh s T Liniing A & OSCENA BOTM Uiy TNG Cridy O & AL ity 1eh UVough The Tots, we've Q0L & Fade DL 815 y0ur AyDvn E0h rae s My
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marked, sepparted, and dougned 15 showcass the bosutly of South Sorscy's green 1aces. Head on o find the ride that cpeaks 12 your spint Jand your Laga)

(T

A £27490 emandt of $500.00
o Challer

Support this Campaign!

Donate Now
44!




5> ¢ (:: scottcoffeerun.com ﬁ’) G SO @ :

RSUEmail [iZ RSUCal (@) FreshDeskSBH & RSUDrive @ Salesforce »
-

Domain = &a’

MyRace.com instead of

RgnSignup.com/ MyRace
e Keeps traffic on race’s own domain

e Free SSL Certificate included

e Mobile optimized

e Optimized for search engines &

e Connects to your race data for up-to- June 7,2025

the-second information on price
increases, caps, etc. 6 0



: Transitioning an older Race Website to Website V2 is
Customize g
. a huge value-add for races.
Website

The Website Builder can be enabled under Website
V2 >> Settings and then updated under Website V2
>> Settings. You can build now and enable later.

MILES FORFILES

5K AND FUNDRAISER

Join us as we roise money to buy filing cabinets for the
New Placington Elementory School

()
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® 80 Race Website

Website
Builder

e Our next-generation website
feature

e Build fuIIy customizable pages mm;mmmm..ww ST CHALENOB Coch o cuiry. [T TRAKIFOR UONYI Prepess widh bue

Cycle Chase traicing sessions.

with components
e Must be enabled to use (but we = I
strongly recommend it) smor bt paae

3 glamour, glory and gold®

e New Races will automatically
be built on Websites V2



AI Powered
ChatBot

e Lowers support email needs and
gets participants answers
quickly

e Reduces post-race support
inquiries

e Can be trained to improve
answers

e Pulls information from your
Website V2 and FAQ pages

e LEARN MORE

» Top 2 Moorestown Residents
* Oidest and

! you don't win

Moorestown, Ha

Qe

You can find more detalls on the awards here

()
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https://info.runsignup.com/ai-and-runsignup/runsignup-ai-chatbot/
https://info.runsignup.com/ai-and-runsignup/runsignup-ai-chatbot/

éample Website V2
Templates

Simple Race Template

e EventTiles

Bloomsburg 5K

e Divider
e Race Description April 12, 2025
Bloomsburg, PA 17815 US

e Countdown Clock
e 2 Column - Race Location &

g

Directions
e C(Contact Us



https://runsignup.com/Race/PA/Bloomsburg/Bloomsburg5K1

Custom Content:
Website V2 =

e Add content to your page

e Add infinite additional pages to =3
your website

e (Customize your menu options

e New options added frequently

e Easier editing and arranging



(Z' View Page ® Help

/7 Customize Your Theme ~

Custom S
Color Scheme . -
e Pick a default option colo:s;hem; |
e Match your logo or :
branding
e Preview choices

e Use photos from saved
albums easily

G O



Branding
(Logo & Banner)

e Suggested banner size: 2400x800 e Suggested logo size: 400x400 (square or circular look best)

o » - n
Run in Vancoaver Feep Vancouver Beautitd <

Race Info v Find a Participant Results Eam a Free Race FAQs v

Vancouver Trail Run

Challenge yourself to a race of a lifetime in a scenic location full of lions, tigers, and bears!
Ry T

G O



Al Powered
Contact Us Form

e Helps limit spam with a layer of protection
by Captcha

e Allows customers to get their answers
immediately before hitting send

e Uses the RunSignup database for
information like start time, price increases,
refund policies and transfers

e Built on the same platform as the ChatBot -
Websites V2 requires

e LEARN MORE

W tm net & mbet

T+ We analyzed your question, is this what you're looking for?

Are pets aliowed?

Yes, dogs are allowed Tha race does ash Pt you start af the back and be courtoous, as there ae hundreds of other
pariopants reveng

When and where |s packat pickup?

Packet piciaup 18 ot B Communty MHouse of Moorestown (16 East Man Steet. Mocrestown, NJ) on Wednesday. Jure 3 Som
12.00 PM = 600 PM and Thursday. June 4 from 1200 PM ~ 600 PM. You can also Dk up your packet on mace day stamng ot
730 AM at the same location

When does the price increase?

For e In Person 8K, P cument price is 539 00 (processing fees nciuded). The poce ncreases 10 $43 40 (processing lees
Inchaded) Martng on June 5, 2007 ot 1200 AM EDT (race day) For the in Perscn One Mie, the cument price s 530 00
Processng fees Incuded), rang 1 $32 80 (processng lees Inciuded) on Jure 5, 2027 &t 1200 AM EDT (race day)

© This answered my queston

()


https://info.runsignup.com/2026/07/29/runsignup-ai-powered-contact-us/
https://info.runsignup.com/2026/07/29/runsignup-ai-powered-contact-us/

Learn
More

RunSignup 101: Website V2

RunSignup 201:
Taking Website V2 to the Next
Level

RunSignup 201:
Taking Website V2
to the Next Level

@ RunSignup

()
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https://info.runsignup.com/webinars_events/runsignup-101-website-v2/
https://info.runsignup.com/webinars_events/runsignup-201-taking-website-v2-to-the-next-level/
https://info.runsignup.com/webinars_events/runsignup-201-taking-website-v2-to-the-next-level/
https://info.runsignup.com/webinars_events/runsignup-201-taking-website-v2-to-the-next-level/

T b s

Email L

Marketing

Promote and keep _—
participants informed :



Email Marketing

Why use Email Marketing?

Free, unlimited sending, unlimited contacts

Supports custom lists

Automatic de-duplication of email addresses

Integrated with RunSignup data for up-to-the-minute lists of current and
previous participants

Scheduled pre-race emails for fast checkin and results!

Email Builder and Templates in Next Gen Email

Organizational Email

R



Automated Emails

Automated Emails

e Incomplete Registrations
e Price Increase
e Registration Follow-up

Followup A d Emall c3a

g S s g, 0 e 8 4 4 B g 0 6 e S g . sy . Py, S

Eratie Sogrrvecn f ohoms Lrate @)

@ Incomplete Registrations

L 01 Tras b oyt VAT SV

——— - 4
Sy —

— ’

(8 1] oo

@ Price Increase
’ BOach OV 18 DUTWE WG e

@ Regasraton Followup

whers Spponuneses or ot otlery ’

Promote Teams

NIIRST AAMEN

Promote
Social Media

Trara you sgan P regAtenng Y the Great Amencan $3001 The sovertae
SUres B Oownicy ks oY Ave L0

#CRI000 Team Teslhit Ka rutment Uips, sowisd graphins, and mare!
Owr gl 1 b6 e s & Groet exnsarimnce for you nd yoor bnamnstes. We
¢ -y,

Dt Crastag wainss FAPRE 18 hap HOAL Sham
ACIIONE TOSGNOU T TR, S DrOmOtE 1 Evant, W Yo Wit find her
e " S W el Nve T i B W et sages o Fcei
D e e e e L T -

e 0] RN W TS0n Pt T vt

e e e Promote Referral

e 19 Yofow e Grest Amercen S000 [ portass a0 raw AT pege S

T DI L Tl iy Rewards Program
STt erc e VOO0 sl wne $TANOG oo #GASE

Reterral Rewards

The Doy theng bemer e the Grrat Avercas SO0 eaperence ® Yareg ©

R P 45 faiy? v GEhars b4 . Yo G4 YO Sty el S0 T
aceng reer iy

s Bater . seomve wn eechsve Graat Americs 3000 Trucker het

Email Marketing V2 >> Automated Emails G O



Email Capture Pop-Up

BAEO  EVENTPD  SONLP  OROLPTEAMSE

Medina Half Maratho

Sun December 1 - Tue Decemnber 31,2019

Madina, OM US 42 wectsa

Interested in Learning More?

Interested in Learming More?

\
\

Get Mare Information

This is the best race evert

EVENTS

$40.00 7:00AM EST

Email Marketing V2 >> Email Capture 06




.Email Capture Pop-Up

L BOId, Short Tltle Get Educated Aead Ouw Best Practices «

e Details about your communications b e
e C(all to Action Button

e Slide-In or Pop Up

e Custom time delay or when leaving site
e Email Capture component in Websites

V2 can be used instead of pop-up

Don’t forget to email the list!

Email Marketing V2 >> Email Capture

Interested in Learning More?

()
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Customization Options

NFS Fall SX Run and Family Walk

0 Create Email: NFS Fall 5K Run and Family Walk

Create or Edit an Email

System Templates Prebuilt Emails Your Saved Templates

.-,::.
fomem e

We are glad to see you,
Checkout what you missed

(=
St

e e T PR
e - e b At

(O start From Scratch (O Basic Template

(O Use Your HTML

m Email Marketing V2 >> Send Email, Pre-Built Templates, or System Templates

()
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Prebuilt Emails

Prebuilt Emails (@ 1 -] Heip®
What's New

i _ Switch View ;=

Race
RaceDay Tools
Participants

Reports

Email Marketing V2

Send Email
Custom Lists Race Week Athlete Guide Bibs Pre-Assigned Bibs Dynamically Assigned Untimed Fun Run
System Templates . 9 . . D
Templates | '| _7.“‘7] ey |
Your Saved Templates
Super Lists (Admin Only)
Bibs Pre-Assianed w/ Corrals Cancellation - Convert to Virtual

Email Marketing V2 >> Templates >> Pre-Built Emails




Learn
More

RunSignup 101: Email V2

Email V2

RunSignup 101

()

Q


https://info.runsignup.com/webinars_events/runsignup-101-email-v2/

Teams and
Referrals

Increase participation with
teams and incentives.



Teams and Referrals Overview

e Make it a social experience

e Add ateam component

e Create an incentive program

©)

O

O

Team size

Referral Refunds
Swag Rewards
Fundraising Refunds

Do More Together!

Create a WILD Fundraising Team
Recrutt your friends, family, and colleagues 10 race with you and raise addtional donations as a group
10 do more 10 spport Seneca Park 200 Society's many education and conservation peograms here
he 200, in our comemenity and around the workd'
Raise 10 Win!
Fundralsing teams who raise over $100 in donations will be automatcally entered in our drawings 10
win Gnigue prizes!

o S100 or more: Theee winners will receive & 2ananth family membersiip 10 the Senecs Park 0o and Senecs

rotet

Park Zoo Sockety fay pack 10 keep ol your adventure
+ $250 o more One winner wil receive 80 Up Chote eaperence with our River Otler for up 10 6 Quests (sges
")

All winner(s) will be chosen on July 23, 2024 Date and time of meet and greet 10 be based on mutual
avallabiny of winoer(s) and Seneca Park 200 stall You can Become a fundraiser when you register o
04 @ tearn by going 10 our "Donate” page and selecting “Become a Fundralser’

Q



Enable Social Teams

Race Group Types
This race group type cannot be deleted because at least one of its groups has members.
Group Type* @ Group Type Description * @
Cycling Club (or Other) Groups/Teams Selecting an affiliation will help us tally all registrations and donations towards the group that

raises the most funds overall and gets their name on the plague inside The Bike Hut!

Events

Bike Hut Classic 2024 - a DIY
4 Fundraiser to benefit
Abundant Grace

m Participants >> Groups/Teams >> Setup
[

Q



® 80 Tegms and Referrals

Team Registration

No Caffeine Challenge Team

Caffeine Challenge Team Type *

Caffeine Challenge Team v

Description:

We have to social distance, but that doesn't
mean you can't be a team (virtually, of course)!
Create or join a team and encourage your
friends to join you. Special prizes will be
awarded to groups with more than 20
members.

Join an Existing Caffeine

Challenge Team

Caffeine Challenge Team Name *

Set Password

Create a New Caffeine
Challenge Team




® 890 Tegms and Referrals

Team Size

Priclog Ss® Picingtnds

[ n}{_» g (]

(@) Virtual One Mite (Fun
Run)

Plosse set tho oot each Membor will pay based on e number of Gooup Meenbers. For example, if you set the minimum number of members 10 5 e
pricing will take effect 0nce the team size excoeds 5 members. Similardy, event pricing starting at o miskmum summber of 2ero group members will apply
10 the first person 10 register with the specified group pricing

Members 10+

Registration Fee

Rewards

Registration Fee Refunds by Group Size — Caffeine Challenge Team

Vv S b v
Vom0 0fer @ATatG MARNE %) QPP DATRCOMTE B5 e DAIOOITS AT Th aarih Dot @ COTOIETOn WA § Turrlar (egeTeton Leet 40t W) ST mer prces for langer
FOPE, BCH po Can ednd e FVEQ) FANCEENtS 1 Aave 3 NGETANtS [y e LaTe e AT That T At A8 Cumuating, €0 3 IRQIRIENE Can QN mutigle e a3 more
pocphe regiater for e GAoup

e by diecoversy cturong ese tefind acttoes after croatation Aas soened, Do 20 can remt it sicute or sooed sefnds. Ao, ¥ member o0 ot of 4 Sy
ey altady avesd wal it Oe secoreoed

Aafnds will oy be iaued 136 OCPE WAMe § momber i S5ded after retund have been st L. Tha meerm that memmbecs of sy GFOUDS That Seady Iegateres il act recews
Oacounts uriens sormecre wee sepatrs bk e o
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Afver pegratcare 1110 cogrotars, regrevants 1 Srough § wil recene & refund

Participants >> Groups/Teams >> Pricing Setup

G O



® 890 Tegms and Referrals

Referral Refund & Swag Rewards

Refer 5 Refer 10 Refer 20
Friends Friends Friends

Receive a $25 refund Recelve a premium Receive a custom printed
of your registration fee branded winter cap map of the course you ran

Effective referral setups are high threshold, high reward

Most referrers never reach the threshold to get a refund - so the 1-4 people they DO refer are free!

m Promotion >> Referral Tracking >> Setup

7% of
Transaction $
came from
referrals in
2025 (when
enabled)

()

Q



Referral Refund & Swag Rewards

To get the most out of referrals

STEP 1 - Set up Referrals and Swag Rewards

STEP 2 - Promote your Referral and Swag Rewards by creating a custom section
on your race page

STEP 3 - Customize Social Sharing Text to prompt more posts to FB

STEP 4 - Customize Social Sharing Images to prompt more clicks and referred
registrations

STEP 5 - Set-up Registration Follow Up emails to promote your referral program

Referral Rewards refunds happen automatically! o

R



Referral Program in Action

e Pop-up at checkout P -

Just now - RunSignup - @

e Post to Facebook/Twitter/Email
e Custom tracking link embedded for referrals
e Reminder in confirmation and follow-up emails

Refer Your Friends & Earn Cash Back!

Thank you for registering for Run For The Dogs SK!

Get 5 friends 10 sign up using your ink and you will automatically receive a refund of $25.00. 8com!

Get 10 friends 10 sign up using your knk and receive an exciusive Run For The Dogs Shirnt

Get 20 friends 10 $ign up using your knk and receive an exclusive Run For The Dogs Tote

Here Is your unique link 10 share with your friends and family: Mtps.frunsignup comVRace/CA/SanDiego/iRunFortheDo
gs TraceRefCode=VmOSVMUN

Join Me at the Run For The Dogs 5K!

RUNSIGNUP.COM
Run For the Dogs 5K - Swag Rewards Test Race

T AT essen) 20 D Ocomment & share

G O



Coupons,
Vouchers,
Loyalty Lists

Provide discounts to
sweeten the deal.



Coupons Overview

e Add manually orin bulk via text file

e Discount %or$

e Discount Type (Overall, Per Registrant, Per Event)
e Set Expiration

e Tag your coupons for easier reporting!

e Basic and advanced options

e Event-specific coupons

e Price Extension

Financial >> Pricing >> Coupons

()
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.Auto-AppIied Coupons

SET UP REGISTRATION LINK

Coupon *

discount10

Link: https /runsignup.com/Race/Register7raceld=53821&coupon=discount10

Insert/Edit Link

URL

jnup.com/Race/Register?raceld=61144&coupon=discount10l ‘

Title

Open link in

Current window

()

Q



Loyalty Program Overview

e Allows arace to open up registration to a special list of participants
before it opens the general public.

e (reate a Priority Registrant List

e Add Priority Registrants (manually or import via .CSV file)
e Set Priority Event Registration

e Reward your repeat participants with early registration

e Create a sense of urgency to register for your race

Race >> Registration >> Loyalty
Program

()

Q



Basic Marketing Features ==

QR Codes & Links
e Links (QR Code) Widgets
e Social Media Links Swag Rewards
e Referral Tracking (Refunds, Swag, & Social Social Media

Referral Tracking

Sharing)

. Conversion Codes
e Custom Source Tracking

. . Sitewide Codes
e Advanced Conversion Tracking e

o Facebook Pixel & Conversion API Conversion API

Facebook Custom

o Google Analytics 4 Audiences
MailChimp

Google Analytics 4

Source Tracking




Marketing
Continued

Additional Related Marketing Features

e Professional Website with built-in SEO e Remarketing Code support

e Custom URL or BYO Domain e Ad conversion tracking

e Free Email Marketing e MailChimp integration

e Drip campaigns with automated emails e Racelnsights tracking with Custom Source Codes

e Automated Referral Program e Targeted marketing lists

e Automatic listing on affiliate race calendars ® Incentivized groups & teams

e Social Sharing Customization e Custom coupon creation and sharing

e Facebook Custom Audience Reports e Membership and affiliate discounts

Memberships! 6 0



Donations

Just ask.



Precious Paws Shelter

Donation Page

e Call attention to the charity cause
with special donation step during

: . =
registration
Donation
e Customize logo and description to S0 9100 $25 $10
I i i $5
hlghllght the Charlty Custom Amount

e Donation levels for standard giving, [ 000
or a custom amount can also be
donated



Donations Setup

Donations

Let’s turn on donations!
Setup

Sometimes people can't participate in your race, but they would still bke to donate. Create a new stream of revenue for your events by enabling

donations

Charity Partners

Donations also open you up to tons of other great features in RunSignup, like

Manual Donations - Fundraisers

« Fundraiser Teams
« Goal Thermometers

Reports

Start Date *

Donation Imports

D Advanced Options

m Donations >> Setup
[

Donations @0~ ) Hip®



Checkout Add-on

e Visibility: Checkbox shows to prompt a set donation on the cart page
e Amount: Set up to 3 flat donation amounts for the donation checkbox.
$1-5 works best

e Success: When enabled, it increased the number of donations by 184%
in 2025

During registration, you can add an option on the checkout screen to add an additional donation. You can enter up to 3 options for the amount to suggest.

Amount #1 Amount #2 Amount #3

$ 1.00 $ 3.00 $ 5.00

m Donations >> Set Up >> Checkout Add-On

()
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Add Descriptions

Donation Description

e General Race Donations: Let your donors know HOW these funds will be used. Without a clear
description, people are less likely to donate.
e Non-Profit Logo: By default, your race logo shows at the top of the donation page. To change this,

upload a custom image here. For best results, use a square image format. Suggested image size:
180 pixels by 180 pixels.

Donations >> Set Up >> General Settings (]

Q



R Best Practices
for Donation Levels

Donation Level Setup

e Why: Without donation levels, only the open donation field will show.

e Adding donation levels makes this field less intimidating for your registrants and donors:
o Include a range of amounts, from small to large amounts
o Use creative donation level names or show what each amount “buys”

Custom Amount

$ 0.00

m Donations >>Setup >> General Settings

()
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Donation
Discounts

e ADVERTISE THIS UP FRONT: Want to run for free? Make a donation of XXXX and
your registration fee will automatically be discounted!

» Donations: Donation Discounts

Registration Cart

Use thes form 2o set up dacourts that wil be sppied during tegestranons If B DarsoRent donates over 8 Cortan amount hem  Toasl
Wirtual 5K SARDD  BARDD
Haif Pt Frang
Misimurm Donesion Amount * Dizzcunt Amount *
$ 100.00 $ 50.00 T-Zhirt 5000 S000
Deraticn 510000 510000
Add 8 Discount Digcount for 5100 Minimum 57000 -570.00
Donaticn
v Coupon Code ()
Virtual 5K
ARl Dansiion Aviatnt® Ol A @ Apply
$ 10000 |8 s000
Base Cost £160.00
''''' ng Fee: (D 000
Tokal:
Add 8 Discount 100,00

m Donations >>Setup >> Donation Discounts

()
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Processing Fee
Best Practices

Give donors the option to pass on or
absorb the processing fee to maximize

their donation.

Check this box if you would like to pay the processing fee, allowing 100% of your donation to go towards the charity.

Donation Processing Fees

(O Processing fee paid by donor

@ Processing fee comes out of the charge

(O Half of processing fee is paid by donor and half is taken out of the charge

Registrant Option to Pay
(=) Give registrants the option to pay the processing fee during registration

Custom Prompt

[

@ Give donors the option to pay the processing fee when making a stand-alone

Custom Prompt

[ )

m Donations >> Pricing >> Processing Fee Type

()
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Recommended
Best Practices

e Donation Confirmation Email - Add Tax ID/Address
e Customize Donation Description & Charity Logo

e Set up 3-5 Donation Levels

e Donation Checkbox at Checkout

e Processing Fee Customizations

e Automated Registration Follow-up Emails as the gentle reminder to keep
fundraisers engaged

R



RaceDa
PHOTOS

Photos

//f
41%
of Timers are 5!
Offer Photo
_ Services
\.‘ \_/"_

The easiest value add




Why Offer
Tagged Photos?

Tagged photos offer a tangible and immediate

benefit to races:
e Drive Engagement: Tagged photos deliver
immediate, tangible value to participants and
spectators.

e Offset Expenses: Sponsor logo placements
monetize photo contentto cover photography costs.

e Expand Reach: Results-page photo integration
guarantees social media shares with visible race
logos.

® Protect the Budget: High-impact engagement
shouldn't be the first item on the chopping block.

()

Q



"RaceDay Photo
Key Features

e FREE and unlimited photos

e Quick and efficient upload of photos

e Upload multiple course locations and photo sets
e Upload photos from previous years

e Automatic tagging

e Automatic optional watermarking of race logo or
sponsor logo

e Automatic sync with results data — generating
“Near Time” tagging of photos

Photo Albums

06/07/25~

Info

Race Info v

Volunteer

()

Q



"RaceDay
Photos and Mobile Photos

e Managing Photos in Bulk allows users to move,
delete, and select photos

e Photo-Based Timing allows users to integrate
tagged photos with RaceDay Scoring to support
existing timing hardware or extend their split
deployment

e Field Tested toan 88.7% tag-rate as a
standalone split

e RaceDay Mobile allows organizers and timers to
easily scale-up their photo taking capabilities
and have pictures tagged immediately to a
participant’s results

e SOON: Human form identification for automatic
capture


https://info.runsignup.com/2026/08/17/manage-race-photos-in-bulk-select-delete-and-add-to-album/
https://info.runsignup.com/2026/08/17/manage-race-photos-in-bulk-select-delete-and-add-to-album/
https://info.runsignup.com/2026/08/04/photo-based-timing-reads-for-timers/
https://info.runsignup.com/2026/08/04/photo-based-timing-reads-for-timers/
https://info.runsignup.com/2026/08/04/photo-based-timing-reads-for-timers/
https://info.runsignup.com/2026/08/04/photo-based-timing-reads-for-timers/
https://info.runsignup.com/2026/08/12/new-photo-based-timing-field-test/
https://info.runsignup.com/2026/08/12/new-photo-based-timing-field-test/
https://info.runsignup.com/products/raceday/mobile-timing-app/
https://info.runsignup.com/products/raceday/mobile-timing-app/

®@RunSignup @RaceDay

Management & Reporting

RunSignup RaceDay Timer Certification




Participant
Management

Give the Power to Your

participants!



Participant Management

e Self-serve feature to allow changes so you can
concentrate on other things

e Control what and when this is available

e Build your own custom FAQ page in the Website
Builder that interacts with the ChatBot

e Share the appropriate runner guide

e Off by default for most options

Participants >> Participant Management

RaceDay Tools
Participants
View Participants
Participant Management
Reserved Entries
Waitlist
Lottery
Import (Paper Entries)
Groups/Teams
Corporate Teams

Reports

Email Marketing V2
Email Marketing (Legacy)
Promotion

Text Messaging (Admin
Only)

Al Chatbot (BETA)
CRM
CRM V2 (Admin Only)

Donations

Fundraising

Store

Financial

Search Participants
Chargeback / Refund Reserve
Participant info

Refunds & Refund Policy

Bulk Refunds

Bulk Deletions

Evont Transfor

Race Transfer

Bulk Race and Event Transfers
Participant Transfor

Deforrals

Bulk Deferrals

Transfer Daferrals to Current
Yoar

Bulk Deferral Fee Refunds
Giveaway Management
Add-on Management
Question Management
Group/Toam Management
Corral Managemaent
Fundraiser Management
File Upload Managoment

Shipping Address
Management

()

Q



Participant Management

e Giveaway Management can allow participants to
change swag options until a cutoff date

e Question Management can allow participants to
update their question responses

e Event Transfers can allow participants to self-

serve transfer, including fees
e Estimated Finish Time can be a self-serve update
for participants (for Predictive Pace)

The above articles are useful to putin FAQ pages or
send to participants if you are allowing self-
management

Giveaway Management Setup

m Participants >> Participant Management

()

Q


https://help.runsignup.com/support/solutions/articles/17000062913-update-t-shirt-giveaway
https://help.runsignup.com/support/solutions/articles/17000062913-update-t-shirt-giveaway
https://help.runsignup.com/support/solutions/articles/17000062914-question-response-management
https://help.runsignup.com/support/solutions/articles/17000062914-question-response-management
https://help.runsignup.com/support/solutions/articles/17000062922-transfer-to-another-event
https://help.runsignup.com/support/solutions/articles/17000062922-transfer-to-another-event
https://help.runsignup.com/support/solutions/articles/17000140448-update-estimated-finish-time
https://help.runsignup.com/support/solutions/articles/17000140448-update-estimated-finish-time

Participant D |
Management = . .. =

Read the linked articles before taking any of

Registration #116569997 (8 0v ] s @ |

8- 8- e B

Some Random Person e 6 ots c e Swach Evees

O Maage g

z ‘lUV*Y * Regiisration States: Y Manage Group/Tearr
View loyalty, referrals, donations, and v essgiiren i SR} <pesassre;
s . Age 3t Tene of Race Regrwaton Notes. | Rosend Cont Ema
fundraising
Switch Event - to move participant to s
another event
Start Participant Transfer to initiate a / -

transfer to someone else

Transfer to Another Race to move to

another Race
Issue Refund to refund and/or remove a

participant m Participant >> View Participants >> Manage

G O

these actions


https://help.runsignup.com/support/solutions/articles/17000063225-transfer-a-participant-s-event#:~:text=Go%20to%20your%20Race%20Dashboard.,Registration.
https://help.runsignup.com/support/solutions/articles/17000063225-transfer-a-participant-s-event#:~:text=Go%20to%20your%20Race%20Dashboard.,Registration.
https://help.runsignup.com/support/solutions/articles/17000063217--transfer-a-registration-to-another-person-bib-exchange-
https://help.runsignup.com/support/solutions/articles/17000063217--transfer-a-registration-to-another-person-bib-exchange-
https://help.runsignup.com/support/solutions/articles/17000063219--transfer-a-participant-to-another-race
https://help.runsignup.com/support/solutions/articles/17000063219--transfer-a-participant-to-another-race
https://help.runsignup.com/support/solutions/articles/17000063220-issue-a-registration-refund
https://help.runsignup.com/support/solutions/articles/17000063220-issue-a-registration-refund

Refund Setup

Refund

QU 10AUNCS 309 E0R0HNE, T IS NECOMITANded 10 Set 3 1AUDd DOBCY M3t wil DE ABPped 35 DITIODINTS

e Allow participants to request full refunds up to a set date, or tiered percentage refunds
based on how many days prior to the event they cancel.

e Allows for a Refund Processing Fee

e Able to allow participants to request conditional refunds, provided someone claims
their spot

e Set a Refund Policy that participants see and/or agree to.

Initial processing fees are non-refundable

m Participant >> Participant Management >> Refunds and Refund Policy

()

Q



Reporting
Basics

Get the data you need

when you need it.

\




Participant Report

e Change year (or event) from Event |Sds BT Eaime Eesa
Participants Search Participants

d ro pd OW n View Participants Search Common Fields Search ANl Fields

Participant Management >

Evertt First Name Last Name
PY M d b H import (Paper Entries) [ T Z ]
Search All Fields tab is key R T = -—

SHOW MORE
Email Address Bib Number Order

e Help button for most informative s TR
quick guide e

m Participants >> View Participants
G O



Report Options

e Customize from “Pick From All
Columns” tab

e Set up your default view

e Report Options >> Hidden Fields

C] Make this the default report | see when I'm logged in.

Some race specific settings will not be Included in the default

Update Report Cancel

m Report Options >> Customize View

Search/Change Event Report Options = Expaort Options = Set Up Export to Email List

Search/Change Event
Search Particj !
Customing View —_—
Search Common F

Save Report
Gender Summary Info Country/State
View Imports
Registered Since Qddm Fields ¢ ) Registerad Until
mim / dd S yyyy Graphical Reports & e e/ yyyy

SeorchChonge Even

Build Custom Report

Pick Common Columns 1o Displfiy Pick From All Columns

(W) Name (®) Eve

() Gender () Age

() street Address () Bib Number
(C) RaceFee (C) Amount Paid
(O County




[ N J
Export Options
p p [ eportOptons =] ExportOptons~ ]
Daily Registration Summary
Build Custom Report

— CUS1OMIZE Export

e Export Report or Export All o ' (R

(m] Name
e Choose your export format or S

(®) Race Fee

deStmatlon (7) Offline Payment Amount Save as Custom List & Send

(@) Registration iD

e Daily Registration Summary O O Nomber

(T} Checked In Status Hy-Tek Export

) Store Purchases

e Build Bib Labels

Country

Webscorer.com CSV Export

e Save as Custom List & Send Financial C

| Paid Online
1 Bulld Bib Labels
I I Ial () Transfer
T.Shirt Caet ) Rare Prafit

G O



oo
View | i
Search/Change Event Export Options

. . . . Search/Change Event
e Click into any specific import SearchParidipanh

e Ability to delete imports Customize View

Search Common Fie
Save Report

e Includes imports from RDS

- Event View Saved Reports
Search/Change Event Report Options ~ e E

‘ — All 9/2/2030 - 10/31; Summary Info

m Delete Import - - ==
Advanced Event Selectio -
View Imports

Email Address Hidden Fields &

‘. Graphical Reports &

Update Report CP

m Report Options >> View Imports

G O



Not Registered Report

e List of non-active registrations

e Key for insight into Participant
Management actions from
canceled/postponed race

e Deferred registrations have not been
automatically moved to another year.

e Dropoutreport includes all transferred,
deferrals, and refunds

Reports

Participants

Not Registered
Giveaways/Add-ons
Group/Team Reports
Donation Reports
Shipping Charge Reports
Marketing Reports

USAT Reports

Waiting List

Refund Report

Conditional Refunds Report
Transfer Report

Deferred Registrations
Dropout Report

Incomplete Registrations

()

Q



Analytics

Custom charts and graphs
to track your data.

DATE(S)

Rate
Email Seatistics

—— Roquests —— Delvared Opened  —— Clcked
3000

1,000

0~

,.a

P
G @ g Qﬁ'




Race Insights
Race Dashboard Overview

e Signups - This Year vs Last Year comparison

e Race Insights - Page Views, Signups, Transactions, & Donations
e Source - Referral, Email, & Custom source info

e Dashboard - Custom charts & graphs

()

Q



Total Registrations

Today
Yesterday
Last 7 Days
Last 30 Days
Year 10 Date

Total §

View Website ('

THIS YEAR @

2
5095

$631,388.50

(Signups: 5,095 AD

LAST YEAR @

4893

$604,483

YEAR BEFORE LAST @
Paid Online
$0 Entry
Imported

Paid Online is the number of active registrants who paid more than $0.00 to
enter this race.
$0 Entry is the number of active registrants who paid $0.00 1o enter this
race
Imported is the number of registrants who were imported
For mare detailed reporting, please use the Participant Beport

4,798
Note: Theae figures do not take into account post-registration actions,
Including transfers.

$584,509

()

Q



Race Insights

. Ove rv i eW Overview Transactions Promotion Demographics Registrations
e Transactions
. P ro mot i O n PAGEVIEWS SIONUPS TRANSACTION $
-+ . o [C
e Demographics
e Registrations




® % Apalytics

Custom Source Tracking

Codes
DESCRIPTION CREATED LINKS
2019 Jun Audience Build FB Ad 06/03/2019 3:53pm CDT &
2019 St Pat's FB Ad 03/06/2019 10:54am CST &
2019 SRT Mar Price Incr Facebook Ad 02/19/2019 12:30pm =~ -

2019 LMT Shirt Release FB Ad 02/19/2019 12:14pm { ' * Custem
CUSTOM SouRCLS S -
2019 RMCT Feb Price Incr 01/29/2019 1:06pM C  upusar trmait Avsence 1

T Website Hem image Bution
Webalkte Banver Button
Matichirg Emadl Augience 3
P Post 1/7/2000
Madichirg Emadl Augence 4
Madkctere Emal Audence 2
Instagram Bo Link

Tzt Post 1/7/2020

SPENT
$650.00

$175.00

A mm

MLOviEws

RETURN RO
$113.90 -82.48%

$105.72 -39.59%

A s m- ———

s SoNs $
1052
2880
“2
88
188
m
17
7

n

ACTIONS
z §
z B
" -

TRANSACTIONE =

oA
Ssearss
Senam
2202
seane
sy
Sennn
Ssser

e

Le2 222

DONATION §

S22

222

m Promotion >> Source Tracking >> Source Tracking Codes

()

Q



Source Tracking

» Referral

e Referral

REFERRAL SOURCES
thecoloradospringsmarathon.com »

e Email

Direct

® CUStom m.facebook.com *
runguides.com *
google.com >
facebook.com >
runsignup.com
runningintheusa.com *
gfleetfeat.franconnectnet »
findarace.com >
Linstagram.com *

mail.google.com *

SIGNUPS

in 216

1 842 86

7

TRANSACTION &
516,959
$4.942
5280
5139
545
599
$825
548
5110

50

50

$0

()
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Charts & Graphs

Registraticns Chan 2som O
Your bs Dete

Fomale (1%)

Referrals

Pazt Yo

L ...c:“,
- Customize your dashboard!

F Uise the 1ools bebow to cremte custom chans and recrganize your chart liyout

* Rogisirationy

& Trenssction §

()

Q



Learn
More

RunSignup 101: Reporting RunSignup 101: =
Reports P

Beginner-Friendly Walkthrough of Your Race Data

L&
H

@ RunSignup



https://info.runsignup.com/webinars_events/runsignup-101-reporting/

®@RunSignup @RaceDay

Wrap-Up

RunSignup RaceDay Timer Certification




Resources




How-to guides

We have help!

Ongoing training
So. Much. Help. Support personnel




®RaceDay
In-Product Help

Help tools while you're walking through the product.

RACE DASHBOARD

Heln Button Tutorials

.,:J v y."%‘\}??ﬁ S :' ;;\“
@ ! :

J X How-To
! —:-._{ - _’-0

Tutorials for Directors

Race Creation Wizard
W¥ Creating a Race
B¥ Set Up Basic Info

%F Customize Events

B¥ Set Up Payments

W¥ Re-Enter the Race Wizard




®RaceDay
Create a Test Race!

e Best way tolearn and try out new features and demo your
services for Races

e Draft Mode - Keeps it offline, some features won't show

e Private Race - Removes race from calendars and searches

e Set a password to prevent registration




®RaceDay
Support Contacts

RunSignup Support
e info@runsignup.com
e Seven days a week

RaceDay Scoring Support
e Open a help ticket from RaceDay Scoring
e raceday@runsignup.com
e Schedule training with Soren:
https://calendly.com/rsu-race-day-tools



mailto:info@runsignup.com
mailto:info@runsignup.com
mailto:raceday@runsignup.com
mailto:raceday@runsignup.com
https://calendly.com/rsu-race-day-tools
https://calendly.com/rsu-race-day-tools
https://calendly.com/rsu-race-day-tools
https://calendly.com/rsu-race-day-tools
https://calendly.com/rsu-race-day-tools
https://calendly.com/rsu-race-day-tools
https://calendly.com/rsu-race-day-tools

®RaceDay
Further Training

RunSignup Webinars P Play all

e Webinars

e Youtube Recorded
Sessions

e Check out the Learning tab
on our website for more




®RaceDay

Blogs & Newsletters R
e Subscribe to info.runsignup.com/blog/ June RunSignup Newsletter
o Software updates
o Best practices for technology ﬁgﬁ‘tﬂi"year

o Announcements

Mid-Year Race Trends Update

e Newsletters to summarize updates
o RunSignup Newsletter
o Timer Newsletter
o TicketSignup Newsletter

Product Advancements




®RaceDay

TECHNOLOGY SUITE

RaceDay

July Timer Newsletter

N ew s I ett e l Summer time is upon us!
This 1581 Mmonth, we gave timers 2 preview of the upcoming new releasa of the

th the receeded wobing

Mobile Timing App (catch up wit

To support you through the busy season, we are offering some informative
product traning webinars for the RaceDay Checkdn app and RaceDay Scoring for
CIOSS COUNry events. Also, make sure to join us for the newly revamped
RunSigrup Timer Certification course, This includes RunSignup's new Email V2
and next generation Website buider.

Speciad shout out 10 Jason Chance for sharing how he used the Checidn app 1o

overcome not having date of births or gender, If you have a similar story on how

you creatively used one of the RaceDay trner peoducts, feel free 1o share it with
sholhy JD.COM.



Timer Tip ®RaceDay
Tuesdays

TIMER TIP TUESDAY fE WEBINAR

®@RaceDay

SCORING

RaceDay Scoring

Cross Country
Best Practices




Workshop

Wednesdays

Link for signing up:
https: lendly.com/rsu-race-day-tools/workshop- m
wednesday TIMER

Participants can bring their own requested WORKSHOP

topics, questions, or scenarios

Directed focus will vary from week to week
based on the season, recent releases to the e
software, and Timer Tip Tuesday topics P s s
Workshops will not be recorded

WEDNESDAYS

G O
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Take the Simple Quiz Live Session:
See follow up email.

Recorded Session: See
link on website

Or access Link to Quiz:

https://survey.zohopublic.com/zs/SVCUYJ
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What's Next

e Email Certification Confirmation

e Official Certificated, Badges

e Supportive Tools and Videos

e Continuous Training Opportunities
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Other Timer Certifications

RaceDay Scoring RaceJoy RaceDay Checkln



Find a Timer:
Certification Status

o RunSignup Certified Timers showcased
with badge

o Races quickly see if you are certified in
RaceJoy, RaceDay Scoring, Checkln and
RunSignup

e Those with all 4 certifications appear first

« Make sure you update your listing
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Find a Timer
Locotn
Tuver Nasme
RaceOuy Scorng Centied acesyy Conted FunSgrg Corled
FaceOny Owchin Corvlad
Timer Listings
#1 Mettle Events
_ME:
“EVE
% * It's Race Time, Inc
A5
focoTene




Thanks!
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